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KEEP ALLIANCE MEMBERS
INFORMED ABOUT EACH OTHER
& THE CAPABILITIES OF FELLOW

MEMBERS
+

REINFORCE MEMBERS TRUST
IN THE NETWORK 
BY SOCIAL PROOF

STRENGTHEN EACH
MEMBER’S PUBLIC IMAGE

LET THE WORLD KNOW HOW
STRONG WE ARE AS A

NETWORK

How we use
LNA social media

T H E  T H R E E  R O L E S  O F  O U R
S O C I A L  M E D I A  C H A N N E L S



WEBSITE

I M P O R T A N T  F O R  M E M B E R S

LNA STORIES
E X A M P L E
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EACH of the firms on the CHAMBERS list should
share the story/post to reinforce own image
and alliance strength.



WEBSITE

I M P O R T A N T  F O R  M E M B E R S

LNA STORIES
W E  C A N  N E V E R  H A V E  E N O U G H  O F  T H E S E
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PLEASE volunteer stories about TWO or more
members cooperating across jurisdictions.

LINKEDIN



We are professional stalkers
We monitor members’ social media profiles

We transform your news into website
and social media stories

We usually publish with a delay of days, up
to weeks

We provide a second life to your
news & a third-party endorsement

to your firm
Story reaches outside your firm’s

regular audience

I M P O R T A N T  F O R  M E M B E R S

Always SHARE our post about your firm!

We want ALL MEMBERS to be featured in LNA
news (website + social media). 

Members who publish regularly on social
media automatically provide material for us to
write & post.

For members who do not have a publishing
routine - please VOLUNTEER news AT LEAST
TWICE PER YEAR.

LNA MEMBERS STORIES 05

H O W  W E  W O R K



LINKEDIN AS MAIN CHANNEL
12-MONTH PERFORMANCE:

298 POSTS IN 365 DAYS

1,525 FOLLOWERS
(20% GROWTH)

149,000 IMPRESSIONS

77,000 MEMBERS REACHED

10.7% ENGAGEMENT RATE
(LEGAL INDUSTRY AVERAGE IS 3.2%;

HIGH-PERFORMANCE ACCOUNTS ARE AT 10.5%)

SOCIAL MEDIA PERFORMANCE 06

FACEBOOK - SLOW DECLINE
12-MONTH PERFORMANCE:

330 POSTS IN 365 DAYS

357 FOLLOWERS
(3% GROWTH)

38,000 IMPRESSIONS/VIEWS

5,700 VIEWERS REACHED

9.2% ENGAGEMENT RATE
(EXCEPTIONALLY STRONG FOR ORGANIC B2B/LEGAL

SECTOR FACEBOOK PRESENCE)



I M P O R T A N T
F O R

M E M B E R S

NEW ON LNA SOCIALS 07

W H O ’ S  N E W  I N  L N A

MONTHLY Column (since May 2026)

Presenting new attorneys who joined that month

REEL + Post (brief intro of each lawyer, tags)

LinkedIn & Facebook

Became our most popular post:

SENT us the news

Always SHARE these posts



I M P O R T A N T  F O R
M E M B E R S

NEW ON LNA FACEBOOK 08

T h e  h u m a n  s i d e  o f  t h e  n e t w o r k

Facebook showcases the
human side of the network,
giving readers a richer view
of the people and
communities behind LNA
while helping member firms
build visibility, familiarity
and trust across the network.

More opportunities to
give visibility to your firm
60% of our members still have
Facebook profiles



21,000 USERS

775+ NEWS ARTICLES

WEBSITE IS BECOMING LNA’S
KNOWLEDGE BASE FOR
BOTH PEOPLE AND AI.

3,800 USERS CAME FROM
ORGANIC SEARCH

20 USERS CAME FROM AI
ASSISTANTS

LNA WEBSITE

AI  needs  content  to  f ind  you.  

Every  story  st rengthens  LNA ’s
dig i ta l  footpr int .

W H Y  W E  H A V E  N O T  S W I T C H E D  T O  A  S O C I A L - M E D I A - F I R S T  C O M M U N I C A T I O N

I t  turns  c la ims  of  “global
expert ise ”  into  ev idence .  

Soc ia l  media  posts  have  short
l i fe ;  website  art i c les  remain

searchable .

I t  bu i lds  a  propr ietary
knowledge asset .



CLEVELAND
Please  REACT & comment  to

L inkedIn  posts  about  the
meet ing  on  LNA & Mansour

Gavin  prof i les

Please  CHOOSE at  least  1  post   
and  SHARE with  own thoughts

t a g  L N A  &  M a n s o u r  G a v i n
d e s c r i b e  t h e  a t m o s p h e r e

After  CLEVELAND,  p lease  create
your  own post  with  the  group

photo  and  your  impress ions  on
the  meet ing
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Diana Voicu
LNA Social Media &

Communications
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